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Overview

e WO Media Sales can post your spots directly from WO Traffic.

e Posted spots are available in WO Media Sales as soon as your traffic department
has reconciled the log.

e You do not have to create your proposal in WO Media Sales in order to post.

e For most stations, historical order information is imported from Traffic as part of
the WO Media Sales install.

e Posts can be exported to Excel, and sent via eSend.
¢ In most cases, Ordered Ratings will come into your post from traffic.
e Sort, Filter, or Rank by ratings, or by the column of your choice.

e You can update Saved posts with more recent spots.



Find the Order, Open the Post

Click on Radio Posts from the WO Media Sales navigation pane under Folders. (You'll use Radio Posts
frequently so drag it to favorites if it’s not already there). This screen will be blank.
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There are several ways to find the post you need. Once you have located your post, you can open it by
tagging the line and clicking Open.

WO Media Sales for Radio includes an exhaustive search feature. You’ll find it in the General tab of the
Radio Posts window. With this tool, posts can be searched for by Station, Order Number, Advertiser,
Agency, User, Product, and Agency Est Number (if they have one). You can further narrow your search
results by setting the Start Date and End Date. These fields can each be set to Equal to, Greater than,
Greater than or equal to, Less than, and Less than or equal to a specific date. Click the drop-down
menu just to the right of the Start Date and End Date fields and use the calendar provided to choose
dates. When the fields are set as desired, click the Search button or press the enter key to see the
results. Click Clear to start over or Save as Default to have WO Media Sales remember your selections
for next time.
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Tip: Are you unsure how a name is spelled or can you only make out the last few
o numbers of the order? The percent sign will act as a wild card for any search.

To pull all posts, click Search with no data in any field.




You can search by order number. Click anywhere in the column and begin typing that order number.
These are searchable fields, so typing in the columns will not overwrite any information. When the
post order you would like to open comes up, double-click the line or tag the line to the left and click
Open to open the post.

[ [OKDE-FM | 127126C 4/16/2015 |5/14/2015 |Legal Center advertising

OO |FINT-FM 128475 4[25(2015 |4/25/2015 |Auto Outlet advertising

[ [NTSE-FM 2840t AfZ512015 |4/25/2015 |Viva Advertisin
i =t

[ |EHI%-FM |92576 12{11/2014 1/7/2015 |5 Mators S Matars

O [MTEH-FM (77116 10/26(2014 |10/26/2014 | Toyota Toyota

T MTLY-FM | 34524E 5f1f2014  |5/10/2014 |Productions Productions

O MTLY-FM 301248 4/12/2014 |4/23/2014 |Colors Colors

[ |MTLY-FM  |299568 411212014 |4/22{2014 |wWizel wizel

O |WTLY-FM 291116 4/10j2014 |4/30/2014 |Body Works Body Warks

O [EMLY-FM  |KMIEZE907 9fz9iz013 |9/79/2013 |Grocery Gracery

[ [kMER-FIM | KMXG20655 8/31/2013 |8/31/2013 |State Farm Skate Farm

O [KIKT-FM 36856 11/18/2014 [11/28/2014 | Misiones Misiones

Your post will open with the lines (spots) sorted by date. However, you can perform a column
sort by clicking on the column header (Order No., Proposal, Start Date, Advertiser, etc.) These
will sort ascending or descending, so you may have to click twice to get the order you want.

You may want to Filter to find your order: For instance, if you want to see all posts for Cato and a

particular station, click the Advertiser column header. It sorts, but it also reveals a drop-down arrow.
Here you can filter by advertiser. Click the arrow and scroll to your advertiser (you can select more

than one if you need to). Click on it, and only orders for the advertiser(s) you chose will appear on
the page. Check one advertiser, or as many as you need to see.

> Radio Posts

Open 5] Open Saved Post...

Earliest Past Date  &/14/2014

v ] Showe all

afafz014

10/5/2014 | | Cato

Station | Order Mo Start Date |End Date  adwertizer Agency User Spots | Cast

MZMZFM |64075 9j5/2014  [10/5/2014 | Cato advertising Eva 56 $5,000.0
KLYA-FM 61841 8/9/2014  [9/21/2014 | Cato advertising Eva 28 $0.0
MZMZFM |45687 6/13/2014 |12/29/2014 Cato advertising Eva 24 $0.0
MZVA-FM 45694 8/20{2014 [11/7]2014 | Cato advertising Eva 8 $0.0
FMMZ-FM 64050 Advertising Eva 4 $2,000.0

Caution: You can open multiple radio posts, but the demo and market must be the same across all posts.

-



Saved Posts

Before leaving the Post Headers screen, notice the button labeled Open Saved Posts. This is different
from other areas, and for a good reason. When you open a post from the grid of Post Headers, it pulls
the most current information from your traffic system, every time. This is as it should be. But, in many
cases, you will want to edit a post, preparing it for your buyer. When you edit a post, and save it, the edits
will not appear in the post when you open it again from the Post Headers screen. Instead, you’ll find it in
Open Saved Posts. Simply click Show All to view all saved posts. Once you locate the post you want, tag
it and click OK. You can save the post as soon as it opens, and continue to save occasionally, as you would
any other document, while you are editing and working with it.

Select Your Survey— Only one...

As soon as you select Open, select one Radio Survey. Click Next when a survey is selected.
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Choose your Demo

Typically you'll use the demo specified by the buyer, and/or the demo used if ratings were entered
into your traffic system software with the order. (That function- Ordered Ratings in traffic which will
then come into your post as a separate column—is available for the WideOrbit Traffic system.) You can
edit the demo inside the post if necessary.

With WO Traffic the demo comes in for you automatically. This demo could be entered into the traffic
system by the user or it could be a part of your original WO Media Sales order.
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Title Your Post

The title is going to display at the top of the page when you print and/or send the report to your
buyer. But, you can skip it now and take care of it when you save or print. Your name will print, too, so
type it in as you want it to appear.
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Click Finished.



When your post opens, it will look similar to this screen shot.
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| File Operations Exports Actions.
Add Mode Edit Demo...
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Advertising 24850 Feb 15 NIELSEN PFM $25.00|:60 0.4
M Advertising 24850 Feb 15 NIELSEN PPM §25.00 :60 0.4
Advertising 24850 Feb 15 NIELSEN PPM $25.00:60 0.4
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Tip: A few “Excel-like” functions are available to help you work a little more efficiently.
Right-click in any of the column headers (where it says “Date” or “Day”, etc.) in a post,

o and you can sort by that column, group by the column, align it left, right, or center,
change the width with Best Fit, or, better—Best Fit (all columns).

Features in the Ribbon

The top of the Post screen features a ribbon. Conveniently available are options to print, edit and send the post.
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Print

Configure your report then Print or save to PDF.
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Edit Header

Here you can edit many details associated with the post before you export, send, or print it.

WO Media Sales [<]

Edit Header

Enter the header infarmation For this repart.
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Rado Order Ho [ ]
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oK Cancel

Export to Excel

Click the drop-down arrow in the right of the Excel button, and you’ll see two choices, Grid Export and
Post Export. Try both to determine your preference.
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Send Electronically

Notice that the eSend button is available for

[0 Media sales

your posts just as it is for your campaigns. [ )
Send your post to WO Media Agency where O etz o

the buyer can retrieve it. Just as with 1 w T }‘
campaigns, you can specify what you want i n
shown in the PDF which will be sent with f T e
the file. i
You can even preview the PDF in WO Media : 3
Sales before you choose to send.

When you have made all your selections in the eSend wizard click on the Preview button at the bottom of
the dialog next to Send and Cancel. This will generate a PDF of the post for your review before you send
it. If you see anything you’d like to change, simply close the PDF and make your edits. You are still in
the Configure Output dialog. If you like what you see, close the preview and click Send from the Con-
figure Output dialog.

[ v -]
Configure Output =
Report Title |Post for Cato
Header Info Station Logo.
‘Sales Person |Administrator
Phone e
Web Site tri.com
< Back Next > Preview... Send Cancel




Change Book

You can change the selected book by a variety of methods. One of the easiest is to click Set Book in
the ribbon if you need a complete “do-over”. This brings you to the same screen you used when open-
ing your post.
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View Reports and Charts

The View tab offers report views — such as post grid and calendar as well as charts — such as income per
week, day, and daypart.

Tag ltems

While it’s true there are times when you’ll want to tag a variety of lines, often the lines you need to
tag when changing your book are defined by date.

Tag Date Range is a great shortcut to only show lines you want to see (although you’ll identify many uses
for this feature). Click on the Tag Date Range from the ribbon under the Tagged Items tab to access the
Date Range dialog. From here you can enter the start and end dates or click and drag to choose a range
from the calendar. You can modify even further by specifying a start and end time.
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Type or click the dates you need, hit OK, and edit the lines you’ve tagged, or Invert Tags and edit all the
lines you did NOT tag, or Delete Tagged, Delete Untagged, etc. In this way you can change the book for
particular months, or quarters, in any way you like.

Tip: To turn in a Weekly or Monthly Post: Open the entire order and Tag a Date
Range, then Delete Untagged lines.

More in the Summary Panel

Delivery

Delivery is shown at the bottom of the screen as the first item in the Grid Settings tab. (You may also want
to check Show Totals On Grid to see the total of each column directly beneath that column). The Delivery
is the total of Gross Rating Points your schedule delivered. The figures are split in this section, showing
Actuals on the left and Adjusted on the right. The GRPs Goal is the total of your Ordered Ratings. The
Difference is the Delivery minus the Goal, so it might be positive (Over-delivery: shows a plus before the
number in a green field) or negative (Under-delivery: shows a minus before the number and a red field).

The % Delivered is the delivery expressed as a percent of the GRPs Goal, but this is true ONLY if Show
Actual % Delivered is checked. If that is not checked, the % Delivered is the percent of the Difference
between GRPs Delivered and the GRPs Goal (GRPs Goal is also equal to the Ordered Ratings total.) So,
if you want to see the over or under delivery based on the totals and expressed as a percentage, be
sure Show Actual % Delivered is checked.

In these two examples, we see the difference when Show Actual % Delivered is tagged or untagged.
If that option is not tagged, as in the first example, the % Delivered is the percent of the difference
between GRPs Delivered and the GRPs Goal. In the second example, the % Delivered is the delivery
expressed as a percent of the GRPs Goal, because Show Actual % Delivered is checked.

Grid Settings | Line Comments Summaries  Spot Distribution

Delivery 2.4 GRPs Delivered G
Actuals Adjusted Grid Settings | Line Comments Summaries  Spot Distribution
2.4 % | GRPs Goal a0 2| % toPost Delivery 2.4 GRPs Delivered Gr
Difference 2.2 Adjusted Goal Actuals Adjusted
[GE - Delivered % Delivered 24 :| GRPsGoal 90 *| % toPost
Show Actual 36 Delivered Diference 2.9 Adjusted Goal

% Delivered % Delivered
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Ordered Ratings

In many cases, your ratings goal for each spot will be entered into your Traffic order, and will then

be automatically displayed in the WO Media Sales post for that order. The Ordered Ratings column
should be selected as the default. If it is not, you’ll see Display Ordered Column under the Grid Options
section of the Grid Settings tab. If that column shows only zeros, no ratings were entered in your traffic
software for that order. You still have several methods by which to add Ordered Ratings for your post.

Grid Options Post Options
- ] Round Seconds to the 1
- to Post ) Single Line Grid
Jjusted Goal
- Delivered [] Show Comments on Grid
o, Delivered [w] Show Totals on Grid

Two Line Grid and Post Options

You can display your post in a Two Line Grid (under Grid Options). This is very helpful if you must
display most of the columns. With all columns displayed in a single line grid, you’ll have to do a good
bit of horizontal scrolling.

Under Post Options you can choose to Show CPP/CPM and also round your seconds to the nearest minute.
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@ Update Post
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Status Filters

WO Traffic labeling of the Status Filters is used here (Preempted, Displaced, Invoiced, etc.).
If you open your post and it appears to be missing lines, or you are
seeing more lines than it seems you should be seeing, you may
want to look at Status Filters first. This is much more likely when
the post is ongoing, with spots still airing, and more to air in the [ Reconcied

future. When that’s the case, common Status Filters will be similar 2 [¥ Presmpted
[¥ Placed

Status Filters

to those shown, plus another for Invoiced spots. For an older post
(for instance, one in which the last spot aired months ago), you may
see only Invoiced and Preempted as available status filters. That’s
because the Status Filters available are determined by what type
spots are contained in the post. See below for definitions.

In our example, three types of spot lines exist in the post, but if only one Status Filter is selected, only

those lines are visible to the user. If a large campaign is only a few days old, it may have 15 lines of
Reconciled spots in the post, but 200 lines which have been Placed to run. If you don’t need to work

with the Placed spots, just clear that checkbox. But if the buyer asks for a “Pre-post”, the Placed lines

will be exactly what you need.
Spot Status Definitions

¢ Reconciled spots are on a log and have gone through recon but have not been invoiced.

¢ Preempted spots that been placed, but removed from the log either manually or by placer.
¢ Invoiced spots that have been invoiced in WO Traffic.

¢ Placed spots have been placed on the log, but have not aired.

e Displaced spots that are on a processed order but have not been placed on the log.

Tip: If there are Preempted or Displaced spots, you will see the filters, but those

boxes will not be checked when the post opens; it is not the default. You will have to
o check the Preempted or Displaced checkbox to see those lines. Invoiced, Reconciled

or Placed spot lines will be visible (the checkboxes selected) when the post opens.

13



Comments for Any Post Line

If you need to comment on your post lines, you can accomplish that two ways. Notice Show Comments
on Grid under Grid Options. When you check this option you can type directly under the post line.
Alternately, you can click Line Comments (to the right of Grid Settings in the summary panel) and type
the comment in the space provided.
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Summaries

Just like you do on your Planner/Campaign page, you have many summaries to choose from. From
the Summaries tab, display what you need to see at the moment; and when you click Print Summaries,
you’ll be able to choose which summaries you want the buyer to see along with a variety of display options.
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You have a couple of formatting options from the final Print Preview screen. From the left panel, change
the Zoom for the best settings on your PC. You can orient the final display to Portrait or Landscape. Select
Large or Small for the header size.

Click the Export To PDF button in the lower left and WO Media Sales produces a PDF file and opens it
for review. To save the report locally click Export Report in the top menu and choose one of the fol-
lowing five file formats: PDF, HTML, RTF, JPG, and EMF. You'll be prompted to save to the directory of
your choice. And you can easily email this report in any of these formats, as well.

[ Prin Preview_

IR

i Apply | Page 1 % [4=] 4= | = | oI [[E] Export Report~ | = Sendo~
= = To PDF File.
Zoom 100 = =
To HTML File
4 Post for Clamato Author: WO User
T Pags Setings 4| To RTFFil
- Page Seting =l ToRTFFile. Varket: Abiene, TX Acct, Exec: AGTInStator
B TopcFie. ferur Kz Emal; cbolton @wideorbit.com
Porait Schedule Date:  3/26/2014 - 4/11/2014 Web Site:  www.rico’.com
= To M Fie Advertier; Cato
© Landsoape Product; Cato WO TEST 7-13
Agency Advertisng
SpotLengih(s):
Books Feb 15 NIELSEN PP
£ Fontsetings
(P25-54RTG)
Smal [ Gres % Imps P _cpm OrdGes oracee ]
Ve [mFea7s [ 24 [0 [0 [seas | sai2 24 | sezs0 ]
6 Lage
Week Summary (P25-54RTG)
G Head Size OrdGras OrdCPP
s/ | 0.8 | 33 | ineoo | se2s0 | sa31 | 05 | se2s0
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Gl 71 | 08 | 1 | 1ueoo | seam | sasr | 05 | sm
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[_Station Gros % Imps PP CPM_Reach OrdGros OrdCPP ]
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Spot-Length Summary_(P25-54 RTG)
[Spotiength Grps Imps PP cM OrdGrps _Ord CPP ]
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Day Summary (P35-54 RTG)
[ Day Gros % Imps CPP CPH OrdGros _Grd €D o =
Pagelof2
=) Export To PDF... print... cancel

The same five file formats are also available from the Send To button. Choose the file type you want then fill in
the details for the email. Click Send Mail and your report will be on its way to the client!

( Print Preview.

i Apply | Page 1 3 [d=| 4= | = | =b|| ||| Export Report~
= =] ToPDFFile...

Zoom 100 1

@) ToHTML Fie.. Post for Clamato Auther: WO User
T Paoesetings < [l Market: Abiene, TX
H KZKLFM
Portait Bl Torsric.. Schedule Date:  3/26/2014 - 4/11/2014
E To EMF File... Advertiser: Cato
@ Landscape Product: Cato WOTEST 7-13

Agency: Advertsing
Spotlength(s): 160
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£ Font Seting:
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3/26/2014 08 | 33 | 11600 | $62.50 | 431 0.8 562,50
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Station Summary (P25-54 RTG )
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X Export To PDF... Print... Cancel
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Spot Distribution

And you'll also find Spot Distribution as a tab in

your summary panel

Grid Settings  Line Comments  Summaries | Spot Distribution

4 March 2014 | Ayl 204 | blap 2014
M TW T FGS S M TW TFSES M TW TFS S
2425262728 1 2 1 7B8 4 5 6 1234
34 56789 7B 2 1081z13 56 7 8 91011
1011213141516 14151617181920 121314151617 1¢
17181820212223 21222324252627 192021 222324 2¢
24 2527282930 2829 30 26 27 28 29 30 31
M i5pot M z3Spots MM 4-7Spots M 5+ Spots

Customize Grid

Add Daypart Mode

Look above the post grid, and you’ll see the Add Daypart Mode button. Click it to manually add a spot

to your post.

Lave

Print Edit Header

File Operations

@( add Daypart Mode

Station Info

Tag

Stakio Agency

A form displays above the post grid where you can enter all necessary information. Click Add Daypart

and this will become another line in your post.

Sav Print Edit Header Excel Send

| File Operations Exparts

|§& Editspotlengtns

Actions

+ | W End Add Daypart Mode |@ Edit Demo...

Market Skation Date Tirne:

Daypart Mame (Optional) Cosk Length Check Sum

[auTo

| Station Info

[ ez [£]|PGEME  [1zoooem |

o e

Davpart Info
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Edit Demo

By selecting Edit Demo, you are able to change the demo; however any changes to the demo will

change the post.

Exports

Actions

Po e
rder #

Summaries  Sp

~Ps Delivered
Adiusta

2

@ Select One Demographic

Gender

d
| starthge | EndAge | Estmate | S

©Rig

& -1

:
7 ©AG
@ Persons 0 [ addtsa |
24 | addoma |
34
)4 | Remove |
)-49 f—
-6+
85 @ +

Selected Demograpt

| Population | Sample |

@ Persons 25-54MsA (RTE)

1,699,900 554

E

=
S

oK

Cancel

.

[] Show A

Customize Columns

Because there is so much information that can be displayed in a post grid, we recommend that you

|

customize your view, hiding anything you don’t need to see. You can group by various columns or even

add or restore columns.

Grouping

If you would like to see your posts grouped by a column you can. Drag one of the column headers to
the dark gray area just above the grid. This will group all lines in the post by that column header. For

instance, this screenshot shows spots grouped by Week Of.

i § | B Add Daypart Mode | <> Edit

Demo...

WeekOf pEORBIT [
I | Daypart Info Ordered | Jun 14 NIELSEN PPM
Order No |Day Advertiser Date Time Dayparthame  © Book Cost Length | Rati P25-54RTG cpp
ie
M| |24850 |wed |cato 3/26/2014  [6:15:00 AM  |L1-AM Jun 14 NIELSEN PPM $25.00 :60 0.4 03] 8333
|24850  |wed |camo |3/25/2014 |6:18:00 AM  |1.1-am Jun 14 NIELSEN PPM | $25.00 :60 0.4 03 $83.33)°
| [ [
I 24850 [Ty |Cato 4/3/2014  |6:35:00AM  [1.1-4M Jun 14 NIELSEN PPM 52500 :60 0.4 0.3 s83.33
| L
I £50.00 883,33
i
|” [ $150.00| .
L« m ]+
|

You can drag the column header back into place with the rest of the column headers to return to the
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default view, or group by another column header.
Add or Restore

Any columns can be removed or restored. Look closely for the two silver bars (to the left of the Tag
column header), and click. The resulting columns menu is floating- move it anywhere. Simply drag
columns back and forth, on or off the grid. There are designated areas for columns. The system will
display green arrows for acceptable column placement.

( Station Info
_LAag |Statior Agency Order No idvertiser
¥ [0 |NZWZFM | Advertising Customization £ | R
O |nznzFM | Advertising Galloms A
O MzZNZFM  Advertising i
O |MZWzZFM | Advertising !
= Inventory [
O |mznzem | Advertising = T
O |mznzFm | advertising F
it —
Priority Code
Rev Code 1 L8
Grid Settings | Line Comments Summari |Rev Code 2
Rev Code 3
Delivery GRP3 Delivere | spot Type ptions
Actusls T Display
Status —
Difference i ey
5 “4 Delivered

% Delivered [] Show <

Globally Set Book

Right-click in the grid area to display this menu.

Day Date Time

Fri 4f11/2014  |6:34:45 AM 1.1-Ar

Vg, Globally Set Book LA

W 1-Al

T Daypart Name Source LY

M i 1-Al
ﬂ Clone Line...

¥ Delete Daypart Line... Del
L | g Delete Untagged Lines... d
E Daypart Details...
" B Tag Date/Time Range... 4
'Eq-l 8 Tagal o

O Invert Tags

Reset Grid Columns



Like many other areas of the system, posts have a rich right-click menu. Access it from anywhere in the
main grid of the post. Click or mouse over the first item, Globally Set Book to see a list of all available
Nielsen Audio Books. Choose one and all lines of the post will be updated with ratings from that book.

——
Feb 15 NIELSEN PPM

Jan 15 NIELSEN PPM

4 setBook

o Edit SpotLengths

Daypart Info
ate ‘ Time | Daypar
2014 |6:34:45 AM 1.1-AM

Dec 14 NIELSEN PPM
Nov 14 NIELSEN PPM
Oct 14 NIELSEN PPM
Sep 14 NIELSEN PPM
Jul 14 NIELSEM PPM

Jun 14 NIELSEN PPM

& Globally Set Book May 14 MIELSEMN PPM

Daypart Name Source 3 Apr14 NIELSEN PPM

Mar 14 NIELSEN PP

M Clone Line...
‘ Feb 14 MIELSEM PPM
13 Delete Daypart Line... Del c
(g' Delete Untagged Lines... Jan 14 NIELSEN PPM
Dec 13 NIELSEN PPM
Daypart Details...
Holiday 13 NIELSEM PPM
Q-u
| | e T T Nov13 NIELSEN PPM
"
= | Oct 13 NIELSEN PPM
ﬁg Invert Tags

Sep 13 NIELSEM PPM
Reset Grid Columns Aug 13 NIELSEN PPM

Jul13 NIELSEN PPM

R I R JC I T R

o Tip: You can also right-click in the grid and select Tag Date Range or other “tagged” functions.

Daypart Names

Depending on your traffic system and the sell patterns specified there, there’s another step you may
want to take.

If you see only days and times in the Daypart Name column, you may want to right-click and change
the Daypart Name Source.

1& Globally Set Book P ——————

You can choose to Use Default Traffic Names,
Use Nielsen Daypart Names, or Use Traffic
Display Times.

Daypart Name Source v | | Use Default Traffic Names

oy Use Nielsen Daypart Names

Delete Daypart Line... Del

Use Traffic Display Times

&2 |zl

. Delete Unt: d Lines...
Try them to see which you prefer. P o
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Print, or Attach to Email

Click the Print button under the File tab, whether you want to print your post directly or save as a PDF to send
via email as an attachment. Configure your report for your buyer, much as you would an avail or package:

T

Drag a co |

| & [

Posted Spots:

File| View Taggedltems

&9 setook

o csportengine

s | @
~ - @ Update Post.

Prnt  Edit Header | Excel Send

| Configure Output
Select the options for your report,

J¢

|| ¥ Reportteader

Ooooood

Iz

Report Titie INew Pos’
B oigure Cutput
Reporthutior || et e aptons for yourreort
Header info b Report Header i Print Wizard
Select the options for your report
Phone
> Report Header —
Fax Ll vancoment gl ) o e Configure Output
Select the options for your repert.
ensi hotene| E}:wt Cptons prena T vour e
e S, I Report Headier
Web site o Dimmlir
Show Week Of b cover Page
Show Spot Type: b ReportOptions
S :v post summares
Show Priority Code Available Selected
Show Revenue Code Daypart Summary (General Summary
y Monthly Summary Show Spots
T staton Summary
P Goverpage 2 Y Show Cost Clear All Options
Show ISCT
b Report Options L] , " T T
v Show Fouse =
» Date Summary Show Impressions
SIIiETTETE [Hourly Summary
Shaw CPP
Comment t E Show Ordered Rating Show CPM
*o
Show Ordered CPP/CPM Show Resch
Report Optons 1 Show bemo Rating .

In your Report Header, title the post with a good identifier, and add or edit contact information if

you need to.

Create a cover page if you like
From Report Options you have many choices, but your selections will remain until you change

them. When you open a new post, the selections will be the same. Of course, you can make
adjustments for individual posts.

Click Print (at the bottom of the print dialog) and you’ll find more options in Print Preview.

Post for Caic - 24350

Author: WO User
Featin Tea
Market PHOENIX Do Sxec Adminizrtar
Saok: F=b 15 NIELSEN FPM ey
Scheduls Date:  J262014 - 41172014 3
Grdier No: 24 Emai
Fiwatieet e Wieb S www loriD2s com
Froduct Cato Wi TEAT 713
Agency: Advertizing
]
Rev Code 10 AGY RevCode T GEN ey Cade 3 GEN
Day Dale  Daypart  Weskor Graer=a P ATE
Time 5L iventory  3potType rc coct 1wl Hougs statue RTa cre RTE cPr
Frl ATTEE 1AM TEeis
53445 AM E0 MFErTa  Normal  Pdd 52500 Fiacea 04 §wooo o4 puwooo
[Thu 4aT014  11-AM L3004
53500 AM 50 wFsaT Mo s s25.00 Fiacsa o4 swom o4 puooo




o Tip: You can print summaries from the Summaries tab at the bottom of the post screen.

Please contact us with any questions or concerns regarding your own posts.

WO Media Sales Support:
415.675.6775 Option 2, 1
sales-support@wideorbit.com
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